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TV RIGHTS AND NEW MEDIA COMMISSION
Chairman Jacques Rogge
Mission

The TV Rights and New Media Commission is responsible for preparing and implementing the overall I0C strategy for future broadcast
rights negotiations.

To this end, the Commission collects marketing intelligence and consults with experts, determines the rights and benefits packages to be
sold, and organises the tender and negotiation process. The Commission also deals with issues pertaining to the current broadcast rights
agreements. The 10C has signed long-term broadcast agreements for the Olympic Games in all major markets, up to 2008.

For further information:
http://www.olympic.org/uk/organisation/commissions/tv_and_internet/members uk.asp

1I0C TELEVISION & MARKETING SERVICES SA

Gerhard Heiberg
Chairman, 10C Marketing Commission

Timo Lumme
Managing Director, I0C Television & Marketing Services

I0C Television and Marketing Services SA was established by the I0C in 2005 following the acquisition of its exclusive marketing agency,
Meridian Management SA, and the centralisation of Olympic broadcasting and marketing responsibilities.

Led by Managing Director Timo Lumme, I0C Television and Marketing Services is a wholly owned company of the 10C.
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2008 BEIJING: BOCOG BASIC FACTS

The Beijing Organising Committee for the Games of the XXIX Olympiad (BOCQG) is responsible for the staging of the 2008 Olympic
Games and for the management of the domestic marketing programmes that support the 2008 Olympic Games.
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Rejing 2002
Beijing 2008 QR
Election 2008 Host City: 13 July 2001

112th Session of the 10C
Moscow, Russia

Official 2008 Beijing
Web Site: http://en.beijing2008.com/

2010 VANCOUVER: VANOC BASIC FACTS

The Vancouver Organising Committee for the 2010 Olympic and Paralympic Winter Games (VANOC) is responsible for the staging of the
2010 Olympic Winter Games and for the management of the domestic marketing programmes that support the 2010 Olympic Winter
Games.
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Election 2010 Host City: 2 July 2003

115th Session of the I10C
Prague, Czech Republic

2010 Vancouver Web Site: www.vancouver2010.com
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2012 LONDON: LOCOG BASIC FACTS

The London Organising Committee for the 2012 Olympic and Paralympic Games (LOCQOG) is responsible for the staging of the 2012
Olympic Games and for the management of the domestic marketing programmes that support the 2012 Olympic Summer Games.
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London 2012

Election 2012 Host City: 6 July 2005
117th Session of the 10C
Singapore

London 2012 Web Site: www.london2012.org/en/

2014 SOCHI: SOCHI BASIC FACTS

The Sochi 2014 Organising Committee is responsible for the staging of the 2014 Olympic Winter Games and for the management of the
domestic marketing programmes that support the 2014 Olympic Winter Games.
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Sochi 2014 QP
Election 2014 Host City: 4 July 2007
119th Session of

the 10C Guatemala

Sochi 2014 Website: http://sochi2014.com/
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CONTACTS
INTERNATIONAL OLYMPIC COMMITTEE — www.olympic.org
I0C Television & Marketing Services SA

Chéateau de Vidy
CH-1007 Lausanne
Switzerland

Tel: +41 21 621 6111
Fax: +41 21 621 6216

Media enquiries: pressoffice@olympic.org
General information requests: infocentre@olympic.org

Image (video/photo) requests: images@olympic.org
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